COLLEGE for Creative STUDIES

Fall 2021 Fact Sheet - Undergraduate

Enroliment 1431 students
62% Female 85% full-time
38% Male 15% part-time
42% reside in campus housing 78% from Michigan
58% reside off campus 22% from 36 states and 15 countries

Enroliment by Department

Advertising Design 56
Art Education (post degree only) 12
Art Practice 66
Communication Design 116
Craft and Material Studies 42
Entertainment Arts 408
Fashion Accessories Design 52
lllustration 261
Interior Design 49
Photography 69
Product Design 122
Transportation Design 154
Undeclared 24

Ethnic Background

8% International 6% Hispanic/Latino
13% Black or African American 54% White
<1% American Indian or Alaska Native 5% Two or more races
5% Asian 8% Race/ethnicity unknown

<1% Native Hawaiian or Pacific Islander

Average age 21

Student to Faculty ratio 10:1

First-Time First Yr. to Second Yr. Retention 75% (National Average (ACT.org) — all colleges = 66.2%
Private — Traditional = 70.8  Selective = 82.0

Graduation rate (per 2020/21 IPEDS) 55%  (National Average (ACT.org) — all colleges = 46.0

Private — Traditional = 50.8  Selective = 67.4)

Average GPA of Incoming First-Time Students 3.46

2021 — 2022 Annual Tuition and Fees

Tuition $46,170
Required fees (average) 1,415
Housing 6,700 — 7,800
Meal Plans 1,450 — 2,900
Financial Aid 98% of CCS students receive some

form of Institutional, State or Federal
financial assistance.



